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Australian regional commercial television turns 60 
 

Australia’s first regional commercial television station, GLV Latrobe Valley, commenced operation 60 

years ago today. 

 

On 9 December 1961, GLV announcer Don Ewart stepped up to the microphone to welcome viewers 

to the station’s first regular transmission. But a technical glitch – or first-night nerves – meant that 

Ewart’s microphone remained switched off. In any case, it is doubtful those first words would have 

been recorded since proceedings were transmitted live-to-air.  

 

Media researcher and historian, Dr Michael Thurlow, said today marks a significant milestone in the 

history of a remarkable and unique sector. 

 

“Commercial television was extended to regional Australia in three stages. Thirty-five stations were 

opened between 1961 and 1977. 

 

“Most regional areas had the choice of just two channels – the ABC and a local, commercial station – 

until the early 1990s.” 

 

In their heyday, regional commercial stations produced many hours of local news, sport, women’s 

children’s, religious, light entertainment, and information programs. 

 

The largest stations employed more than 100 people. 

 

Many of Australia’s most prominent media personalities began their careers in regional commercial 

television. 

 

“Karl Stefanovic, Natalie Barr, Samantha Armytage, Melissa Doyle, Mark Ferguson, and Michael 

Usher are just some of those who got their first break in regional commercial television,” said Dr 

Thurlow. 

 

The aggregation of the largest regional commercial television markets from the late 1980s brought 

additional choice to viewers, but at the cost of both localism and independence. 

 

“The high cost of aggregation saw many long-term operators sell their stations to a new breed of 

television entrepreneur, including Bruce Gordon, Paul Ramsay, and Kerry Stokes.” 

 

Local program production, except news, was mostly ceased as regional stations aligned their schedules 

with those of their metropolitan network affiliates.  

 

Today, regional commercial television is dominated by the Prime, WIN, and Southern Cross networks. 

 

The Seven and Nine metropolitan networks also directly own and operate a small number of regional 

licences. 

 

Imparja is Australia’s only Indigenous owned and operated commercial television station. 

 

“Regional commercial television in 2021 is almost unrecognisable when compared to how it began 60 

years ago,” said Dr Thurlow. 

 

“Nevertheless, the sector has contributed much to the economic, cultural, and social development of 

regional Australia over the past six decades.” 

 

Dr Michael Thurlow is a media researcher and historian. His research, A History of Regional 

Commercial Television in Australia, will be published by Palgrave Macmillan in 2022.  
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